
Ad Plus Studies
Research Opportunities from T&D World

MARKET MANAGERS
WESTERN U.S. — Craig Zehntner 
818-403-6379 • Fax: 818-403-6436 • wnjla@aol.com

WESTERN U.S. & WESTERN CANADA — Ron Sweeney
415-499-9095 • Fax: 415-499-9096 • wnjsr@comcast.net 
 
SOUTHWESTERN U.S. — Gary Lindenberger
281-855-0470 • Fax: 281-855-4219 • gl@lindenassoc.com 

MIDWEST, WESTERN MA, WESTERN PA, WESTERN NY,  
EASTERN CANADA — Steve Lach
708-460-5925 • Fax: 913-514-9017 • slach@tdworld.com

EAST COAST, EASTERN MA, EASTERN PA, EASTERN NY — Doug Fix
770-740-2078 • Fax: 770-740-1889 • dfix@bellsouth.net 

WESTERN/EASTERN EUROPE — Richard Woolley
+44 1295 278407 • Fax: +44 1295 278408 • richardwoolley@btclick.com

JAPAN — Yoshinori Ikeda
81-3-3661-6138 • Fax: 81-3-3661-6139 • pbi2010@gol.com 
 
KOREA — Y.B. Jeon
(82-2) 755-3774 • Fax: (82-2) 755-3776 • stormybj@kornet.net

Find Out Where You Stand in  
the Marketplace
Transmission & Distribution World is pleased to offer you cus-
tom research through Paramount Research AdPlus Studies.  
These studies offer advertiser-specific perception data –in-
cluding verbatim feedback from our readers—your customers 
and prospects!

Learn how your company and products are 
perceived by our readers in this study designed 
explicitly to find out where you stand in the market. 

This study is designed to help determine your ad’s effective-
ness and to provide invaluable market intelligence specific to 
your company and products. Receive feeback on:
      • How your brand rates in terms of familiarity,  
         reputation, quality, value, and more  

      • How your ad compares to your competitors’ 

      • How our subscribers — your customers — react to  
         your advertisement: if they recall seeing your ad,  
         reading it, and their opinion about it 

      • How likely our subscribers are to purchase your  
         product after seeing your advertisement 

AdPlus Studies will automatically be 
conducted at no additional charge 
over North American, International, 
and Worldwide edition display ads in 
each of the following study issues: 
 
Study 1:  March, April and May 2012
(Note: To qualify for this custom research, your 
ad must appear in each of the three consecutive 
study issues.) 

Verbatim Comments:  Nothing resonates more than 
actual quotes from your target audience – you receive 
invaluable feedback from your customers and prospects!

Custom research with this level of information 
would cost your company thousands of dollars. It’s 
free with your qualifying ad program!
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