


Custom Products

Interested in a marketing program that will generate leads or
position your company as a thought leader to the power-delivery
industry? Let the T&D World franchise help you achieve your
marketing goals through a custom product designed for you.

All custom products have promotional efforts built in, ensuring
that your message will be seen and generate response.

>> Webcasts are your opportunity to generate qualified leads
while creating positive branding and a thought leadership
position in the power-delivery industry. Work with Editorial
Director Rick Bush to create custom content surrounding key
issues, solutions, best practices and key projects in power
delivery. T&D World webcasts are editorial-driven, sponsored
events that allow audiences to have real-time interaction with
prominent industry players. Webcasts are archived on the T&D
World site for on-demand viewing, and all webcast
sponsorships include an extensive promotional effort that
includes exposure in newsletters, Web site advertising,
homepage navigation and custom e-mail.

>> Ask the Experts provides sponsors the opportunity to
connect with T&D World readers and become a part of a broad
network that is interested in your product. T&D World
promotes your custom designed landing pages and expertise to
our audience through newsletters, Web site advertising and
homepage navigation. Brand your company while providing
answers to questions that industry professionals submit.

>> White Paper postings on the T&D World site allow you to
generate qualified leads while communicating your solutions
and best practices to industry professionals. Your white paper
will be located on a custom-built landing page that will feature
exclusive ad units and provide visitors with an executive
summary of the white paper and a lead-generation form that
will collect business card information and three qualifiers.
White paper postings are promoted through newsletters, Web
site advertising and homepage navigation.
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Sponsorship Opportunities

Take advantage of T&D World’s award-
winning editorial authority and the
strength of our brand to align your product
and/or service with our reputation, integrity
and industry dominance.

Podcast Sponsorships

Relevant and timely editorially driven
topics are discussed and available for
download on tdworld.com. Sponsorships
include messaging with podcast intro and
exposure in the podcast section of
tdworld.com.

Blog Sponsorships

Increase your exposure and branding
efforts surrounding industry trade shows
and events. T&D World editors will post
information live from the trade show floor
or on location in our new Blog section of
tdworld.com. Sponsorships include
exposure on all Blog pages and newsletter
promotions, as well as a custom-designed
marketing package for your product and/or
service message.




Early Bird Discount
Receive a 5% discount on your
total space if you place your
order by June 11, 2010

Closing Date:
July 9, 2010

Ad Material Due Date:
July 16, 2010

Publication Date:
September 2010

Give Your Listing
Special Emphasis

Looking for a low-cost way to catch
buyers’ eyes? Enhance your product
listings with boldface type and/or
company logos.

Listing Enhancement Rates
Company Logo

1" x 2Y4" Product Description

3" x 2¥4" Product Description
Company Profile

Product Category Listing

Product Category Listings are free to display advertisers
of Ys-page or more. All other companies receive one

free listing under the product category of their choice.
Additional listings are available for $150 each.

For more information about advertising
opportunities in the Buyers Guide, contact
your Regional Sales Manager.
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2011 Buyers Guide

Invest in the Ad that Returns
Sales Throughout the Year

The T&D World Buyers Guide is an indispensable reference tool
for power-delivery equipment, and IT products and services.
Published in September and referred to again and again
throughout the year, the Buyers Guide is the most cost-effective
way to reach the purchasing influences in the power-delivery
industry. Targeted ads and enhanced listings — in print and
online — ensure your message has a maximum impact. Call your
Regional Sales Manager for more information on how this key
resource can complement your marketing program.

Display Advertiser Bonuses

>> One free product release with contact information

»> Unlimited boldface listings in the Products & Services Index

>> Ten free Regional Sales Office listings in the Manufacturers &
Suppliers Index

>> Company name listed in boldface type

>> Division offices in boldface under all products and services in
the Products & Services Index

>> Display ad positioned near your specified product category

>> Bonus distribution at major industry trade shows

Display Advertising Rates

Standard 2010 North American rates apply, see rate card.
To receive the Buyers Guide listing brochure, contact Joyce Nolan
at 610-701-9993 or e-mail joyce.nolan@penton.com



2010 MEDIA
Events

Annual International Lineman’s Rodeo

More than 3000 electric utility professionals from the United States and around the world will come together
at the Annual International Lineman’s Rodeo and Expo to showcase new products and technology and compete for the
title of World Champion.

The expo will take place in Overland Park, Kansas, at the Overland Park Convention Center and will give vendors and
exhibitors the opportunity to exchange ideas and present product information about the latest technological innovations
and services related to safety and training. The rodeo takes place on the Saturday following the expo in Bonner Springs,
Kansas, at the National Agricultural Center and Hall of Fame and gives over 200 teams and 250 apprentices the
opportunity to compete in events based on traditional lineman tasks and skills.

Due to an overwhelming response, the 6% Annual Safety and Training Conference will also be held. This conference
promotes work safe practices that help improve the safe performance of line work by offering all attendees the
opportunity to come hear from industry experts on safety related topics.

The goal of the International Lineman’s Rodeo and Expo is to help maintain a focus on safety and safe work practices, to provide a
forum for the public to better understand and recognize the technical craft skills the linemen have, and to provide an opportunity for
the professionals in the line work trade to receive recognition for their skills.

For more information regarding sponsorship opportunities for the International Lineman’s Rodeo or the 6" Annual Safety and Training
Conference contact Joyce Nolan (companies A-K), 610-701-9993 / joyce.nolan@penton.com or Susan Schaefer (companies L-Z),
484-478-0154 / susan.schaefer@penton.com

This truly is an event not to be missed!

2010 Trade Shows

DATE LOCATION WEB SITE
DistribuTECH March 23-25  Tampa, FL www.distributech.com
APPA E&O March 28-31 Omaha, NE www.appanet.org
TechAdvantage Feb. 11-15 Atlanta, GA www.techadvantage.org
IEEE PES T&D
Conference & Expo April 19-22 New Orleans www.ieeet-d.org
GITA April 25-29 Phoenix, AZ www.gita.org
CIGRE August 23-27  Paris, France www.cigre.org
EEI June 13-16 Hollywood, CA www.eei.org/meetings
Electric Utility Fleet
Managers Conference June 20-23 Williamsburg, VA www.eufmc.com
IEEE-Power
Engineering Society
General Meeting July 25-39 Minneapolis, MN Www.ieee.org
Utilimetrics Sept. 12-15 Austin, TX www. utilimetrics.org
Finepoint Circuit
Breaker Conf. Oct. 4-8 Pittsburgh, PA www.circuitbreakerconference.com
26 Annual International
Lineman’s Rodeo Oct. 13-16 Overland Park, KS www.linemansrodeokc.com
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2010 Rates & Circulation

WORLDWIDE

Includes 36,550* qualified circulation, 308* worldwide non-qualified paid circulation,
and 12,350* international non-qualified, non-paid requested subscribers.
Combines North American and International circulation segments

General Advertising Rates

B/W 1x 4x x 13x 18x 24x

Full 11630 11210 10945 10,550 10,080 9,760

23 8,610 8,350 8,120 71915 7540 71325

1/21SL 1,300 1,065 6,905 6705 6375 6210

12 6,665 6,445 6,275 6,045 5800 5700

1/3 4,150 4,510 4,470 4350 4025 3945

1/4 3,980 3,865 3,185 3650 3460 3,385

1/6 2,195 2,680 2615 2520 2405 2,345
Color Classified Advertising Rates
2nd color, standard extra 880 (Worldwide circulation only.) 1x 3x 6x 9% 1x
Matched color, extra 1,460
3- or 4-color process, extra 2,235 2nd Color™” 200 Additional
4-color per spread 4,205 Blind Box Number 105 Additional
Covers 1x ax x 13x *Column Width = 2'/s” **No matched colors allowed.
Inside Front 14,985 14,605 14,270 13,930 i . . .

i Restricted to ads regarding employment positions, business
Inside Back 14420 14,075 13,775 13420 opportunities and products for sale. No agency commission or cash
Back 15,265 15,895 14,515 14,155 discount allowed. General display rates apply, and agency commission
Four-color only — Rates include the 4/C charge allowed for ads supplied camera-ready /s page or larger.

Discounts are available to first-time advertisers.

* June 2009 BPA Worldwide Statement, 36,550
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2010 MEDIA

INTERNATIONAL

Current figures are 12,350* international non-qualified, non-paid subscribers and 110**

international non-q ualified pald' Circulates globally except to North America (United States, Canada and Mexico)

General Advertising Rates Color Rates

BW 1x 4x x 13x 18x 2x 2nd color, standard extra $420
Full 5020 4675 4250 3975 3,775 3,525 Matched color, extra $595
2/3 3,740 3435 3,255 3,080 2890 2,835 3- or 4-color process, extra $715
4-color per spread $1,200
12 2,755 2620 2475 2335 2225 2,140

1/4 1,760 1,665 1,590 1,495 1360 1,215

1/6 1510 1,430 1,360 1,290 1,200 1,170

NORTH AMERICAN

Current figures are 36,550* qualified circulation,194** North American non-qualified paid circulation.

Includes United States, Canada and Mexico

General Advertising Rates Color Rates

B/W 1x 4 Ix 13x 18x 24x 2nd color, standard extra $880
Matched color, exira $1460

2/3 6,530 6,370 6,275 6,115 5915 5,790 3- or 4-color process, extra $2,235
4-color per spread $4,205

1/2 4940 4880 4,805 4,680 4,480 4,380

1/3 3545 3510 3,455 3,365 3,215 3,150

1/4 2940 2910 2,845 2,805 2,650 2,605 * June 2009 BPA Worldwide Statement, 36,550

1/6 1845 1825 1,785 1755 1660 163 " Publishers onn data

Talk to your Regional Sales Manager for more details.
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Advertisement Specifications & Mechanicals

General Specifications

Insert Printing

Printing Method: Web Offset

Binding: Perfect

Paper: Cover printed on 70-Ib coated offset, text printed on 36-Ib coated groundwood offset
Ink: SWOP standard and four-color process

Line Screen: 133 lines per inch

Digital Ad Specifications

PDF Format: Advertisers are encouraged to submit PDF and PDF/X1-A files provided that they are
prepared for press-optimized printing in CMYK with fonts embedded. For an Acrobat Distiller job-
options file and more information on creating acceptable PDF files, visit www.pentonads.com.
Please note: PDF files lack the ability to be edited or altered (i.e., phone number, address, etc.)

Preferred Applications: Ad layouts should be created using either QuarkXpress™; Adobe Pagemaker®
or Adobe InDesign®. If submitting application files, provide all supporting graphics and fonts.

Proofs: We minimally require a text and element proof to assist in preflighting digital ad files. For
critical color match we require a digital halftone proof (i.e., Kodak Approval, Dupont Digital
Waterproof, Fuji FirstProof, etc.). Accurate color reproduction cannot be guaranteed without an
accompanying SWOP-certified proof.

Photo Elements: 300 dpi, actual size; CMYK color model; .tif or .eps format; no JPEG compression.

Line Art/Text: 600 dpi minimum; CMYK color model; .eps or .tif format with color preview. In
Photoshop, black text should be created in black channel only to avoid registration problems.

Color Tone Values: To avoid over-saturation of ink, the total combined value of CMYK colors should
not exceed 300% (i.e., C=100, M=100, Y=50, K=50). Any one color with a required value over 85%
should be made solid.

Color Mode: Ads should be converted to CMYK prior to submission as color shifts may occur. Ads
received in RGB color will be converted to CMYK.

Fonts: When submitting application files, include screen and printer fonts. On illustrations, it is
recommended to convert text to outline; however, outline text cannot be altered.

Lettering: Reproduce all reverse lettering with a minimum of colors. Type smaller than 8 point with
fine serifs should be avoided.

Media: Mac or IBM CD

Digital guidelines and submitting your ad file go to www.pentondigitalads.com or contact the
publication Production Manager.

Insert Specifications

Insert size: Preprinted inserts should be furnished as 8'/s” x 11” (206 mm x 279 mm). When perfect
bound, inserts will trim Y/s” (3.175 mm) from head, /s” (3.175 mm) from gutter, face and foot.
Keep critical matter %" (6.35 mm) from all sides. Inserts greater than two pages should be
furnished folded. Contact advertising production coordinator for maximum stock weight, required
quantities, delivery deadlines, glue tipping/magna-stripping options and specifications, and shipping
information.

GENERAL SPECIFICATIONS

Method of Printing: Web Offset

Trim Size: 7%," x 10%," (197 x 273 mm) — No. Cols. 3 and 2

Binding Method: Perfect

Paper: Cover printed on 70-Ib coated offset; text printed on 36-Ib
coated-groundwood offset

Ink: SWOP standard and four-color process

Maximum Ad Dimensions Inches Millimeters
Full page —

Live Area . 7Ya" x 10¥" ... ... ... 184 x 260 mm

Trim Size . 73" x 103" .. ....... 197 x 273 mm

w/Bleed. L8 x 11t 203 x 279 mm
2/3 page: . 495" x Q%" ... ... ... 114 x 237 mm
1/2 page horiz. —

Live Area . . 686" x 47" L 173 x 124 mm

Trim Size . 734" x 53" . . ... ... 197 x 137 mm

w/Bleeds . L 8"x b 203 x 140 mm
1/2 page vert.: . L 38" x9BNe" L 86 x 252 mm
1/2 page island: AV X TV 114 x 184 mm
1/3 page vertical: L2V X 9Bt L 57 x 252 mm
1/3 page square: . 40" x 47fs" . .. 114 x 124 mm
1/4 page: . 33" x 47fs". ... 86 x 124 mm
1/6 page:. 28" x A7fg". ... 54 x 124 mm

NOTE: Critical ad content should be kept % inch from all trims.
Spread ads should keep critical content % inch from both sides of the gutter.

7&D World magazine is pleased to provide advertisers with competitive printing quotations for all
inserts. Details of printing quotations can be obtained through your Regional Sales Manager.

Contact your Transmission & Distribution World Sales Representative for rates, production
specifications and shipping instructions, or visit www.pentondigitalads.com.

Send all advertising contracts, insertion orders, materials and correspondence to:
Julie Gilpin

Production Manager

Transmission & Distribution World

9800 Metcalf Avenue

Overland Park, Kansas 66212 USA

913-967-1373; fax: 913-514-6822

julie.gilpin@penton.com

RATE POLICY AND CONTRACT PROVISIONS: All advertisements are accepted and published entirely
on the representation that the Advertising Agency and/or Advertiser are properly authorized to publish
the entire contents and subject matter thereof. It is understood that, in consideration of the
publication of advertisements, the Advertiser and/or Advertising Agency will indemnify and hold the
Penton Media (“Publisher” or “Penton”) harmless from and against any claims or suits for libel,
violation of rights of privacy, plagiarism, trademark, patent and copyright infringements (including
the text and photographs within the advertisements), and other claims based on the contents or
subject matter of such publication. The Publisher reserves the right to reject any and all advertising,
which the Publisher feels is not in keeping with the publication’s standards, policies and principles.
The Publisher reserves the right to add the word “Advertisement” at the top and/or bottom of, or
anywhere within any publication page, that in the Publisher’s sole judgment, too closely resembles
editorial pages of the publication. The Publisher will not be bound by any conditions, printed or
otherwise appearing on any order blank, insertion order or contract when such conditions conflict
with the terms or conditions of the publication’s rate card, or any amendment thereof. The Publisher
shall not be subject to any liability whatsoever for any failure to publish or circulate all or any part of
the publication issue or issues due to strikes, work stoppages, accidents, fires, acts of God or any
circumstance not within control of the Publisher. The Publisher is not responsible for the accuracy of
any corrections or changes made to any Advertiser's materials.

AGENCY COMMISSION: 15% of the gross billing allowed to recognized advertising agencies on
space, color, bleed and position only, provided account is paid within 30 days of invoice date.
Advertiser's material must be prepared in accordance with production specifications to qualify for
agency commission. No cash discounts allowed.

SEQUENTIAL LIABILITY: Advertiser and Advertising Agency are jointly and severally liable for
payment. Publisher will not release the Advertising Agency from liability even if a sequential liability
clause is included in the contract, insertion order, purchase order, etc.

CANCELLATION POLICY: Neither the Advertiser nor its Advertising Agency may cancel advertising
after closing date. Cancellations prior to closing must be in writing. Verbal cancellations will not be
accepted.

ERROR LIABILITY LIMIT: The Publisher’s liability for any error will not exceed the charge for the
advertisement in question. The Publisher assumes no liability for errors in key numbers, advertisers’
index, or any type set by the Publisher. The Publisher is not responsible for the accuracy of any
corrections or changes made to the Advertiser's copy/materials. [ALTERNATIVE LANGUAGE: Liability
for failure to publish an advertisement or for an error in any advertisement published shall be limited
to a “make good” on such advertisement.]

SHORT RATE PROTECTION: Advertisers billed at special contract rates based on frequency, but who
fail to fulfill the contract, will be billed at the Publisher’s sole discretion for the difference to reflect
the rate that is actually earned. For example, Advertisers will be billed for lost frequency discounts if,
within a 12 (twelve) month period (or written contract period) from date of the first insertion, they do
not use the amount of advertising space upon which their billing rate was based.

RATE CARD IN EFFECT: Advertising rates, terms and conditions set forth in this rate card shall
govern all transactions and supersede any other information published in previous rate cards,
directories, media guides or rate and data services whether in print or online. Publisher will not honor
rates or data derived from these other sources unless it is in conformance with this rate card.
Publisher has the right to increase rates with prior notification to advertiser.

TERMS OF SALE: Terms of sale are Net 30 days from date of invoice. No cash discounts allowed.
Penton will not accept any form of payment, which contains any limitations or conditions on payment
such as short paid checks noted as representing payment in full of a disputed balance.

LINE OF CREDIT: Advertiser’s line of credit may increase or decrease from time to time. Such
changes will be made at the sole discretion of Penton, and no advanced notification is promised or
implied.

PAST DUE ACCOUNTS: Orders may be held at the Publisher’s sole discretion.

COLLECTION RELATED ISSUES: If Penton must refer Advertiser's delinquent account to an attorney
or collection agency, Advertiser agrees to pay all reasonable attorneys’ or collection agency’s fees,
court costs and other collection costs in connection with the Publisher’s collection efforts.

JURISDICTION: Advertising Agencies and/or Advertisers agree that any legal action arising between
Penton and Advertising Agency and/or Advertiser must be brought in the courts of the state of
Kansas, Johnson County, and that Advertising Agency and/or Advertiser agrees to submit all claims to
the jurisdiction of these courts regardless of any conflict of jurisdiction which may arise.

NOTIFICATION TO PUBLISHER: If the Advertising Agency and/or Advertiser changes their address or
there is a change of ownership or control of their company, please notify the Publisher of this change
within 10 working days.

www.tdworld.com




Sales and Contact Information

WESTERN U.S. — Craig Zehntner
15981 Yarnell St. Suite 230 @ Los Angeles, CA 91342
818-403-6379 e Fax: 818-403-6436 ® wnjla@aol.com

WESTERN U.S. & WESTERN CANADA — Ron Sweeney
Wettstein, Nowell & Johnson

303 Johnston Dr. e San Rafael, CA 94903

415-499-9095 e Fax: 415-499-9096 e wnjsr@comcast.net

MIDWESTERN, MID-ATLANCTIC, NEW ENGLAND,
EASTERN CANADA — Steve Lach

13723 Carolina Lane e Orland Park, IL 60462
708-460-5925 o Fax: 913-514-9017 e slach@tdworld.com

SOUTHWESTERN U.S. — Gary Lindenberger
7007 Winding Walk Dr., Suite 100 e Houston, TX 77095
281-855-0470 o Fax: 281-855-4219 e gl@lindenassoc.com

SOUTHEASTERN, MID-ATLANTIC, NEW ENGLAND — Doug Fix
590 Hickory Flat Rd. e Alpharetta, GA 30004
770-740-2078 e Fax: 770-740-1889 e dfix@bellsouth.net

WESTERN/EASTERN EUROPE — Richard Woolley
P.0. Box 250 e Banbury, Oxon OX16 5YJ, UK
+44 1295 278407 ® Fax: +44 1295 278408
richardwoolley@btclick.com

JAPAN — Yoshinori lkeda

Matsuda Building ® 2-4-6, Nihonbashi Kayabacho

Chuo-Ku, Tokyo 103-0025, Japan

81-3-3661-6138 ® Fax: 81-3-3661-6139 ¢ pbi2010@gol.com

KOREA — Y.B. Jeon

Storm Associates, Inc. ® Room 1610, Hyundai Campauville
110-20 Daehyun-dong ® Soedaemun-ku, Seoul, Korea

(82-2) 755-3774 o Fax: (82-2) 755-3776 e stormybj@kornet.net

TRADE SHOW SALES REPRESENTATIVE — Joyce Nolan
2613 Eagle Road ® West Chester, PA 19382
610-701-9993 e Fax: 913-514-9262 e joyce.nolan@penton.com

CLASSIFIED/TRADE SHOW SALES REPRESENTATIVE — Susan Schaefer
870 Wyndom Terrace ® Secane, PA 19018
484-478-0154 e Fax: 913-514-6417 e susan.schaefer@penton.com

LISTS & DATABASES — Walter Karl
845-732-7054 e marie.briganti@walterkarl.infousa.com

AD PRODUCTION MANAGER — Julie Gilpin

9800 Metcalf Avenue ® Overland Park, KS 66212-2215
913-967-1373  Fax: 913-514-6822
julie.gilpin@penton.com

REPRINT SERVICES

Article Reprints — Diane Mason
913-967-1736 e diane.mason@penton.com

Ad Reprints — Contact your Regional Sales Manager for pricing.

TRANSMISSION:
SDISTRIBUTION:=

9800 Metcalf Avenue | Overland Park, KS 66212-2216 | 913-341-1300 | Fax: 913-967-1898
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